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BRANDSTORMING WORKSHOP QUESTIONNAIRE




NAME:

COMPANY:

CELL PHONE:

EMAIL:
VISION:

1. What inspired you to launch your brand?
2. Where would you like your company to be five years from now?
3. What brand/company do you admire most?

4. You have the chance to send one tweet to everyone in the world on Twitter, about your band, what would it be-make it 140 characters or less!

5. What do you want your legacy to be?
6. How important is cause-marketing to you and your brand?
BRAND:

1. What is your unique selling proposition?

2. What, if any new products are you planning to roll-out in 2012-2013?
3. Who is your top competitor (brands and/or companies)?
4. What does your brand promise to the consumer?
5. If your brand were a famous person who would it be?
6. Where is your current distribution?

a. Online
b. Retail

· Natural product channel

· Specialty

· Drugstore

· Big box
7. Where would you like your next area(s) of distribution to be? 
            (1 being the top priority, five the least)
-
Online
· Natural product channel

· Specialty

· Drugstore

· Big box
MANAGEMENT:

1. Do you have a business plan?

2. Are you on track with your business plan?
3. What is the biggest challenge your company is facing now?
4. What do you enjoy most about your company?
5. What do you enjoy least about your company?
6. Who would you like to act as the spokesperson for your brand/company if budget was no issue?
7. Have you used any outside consultants, creative or PR professionals to help you build your brand/business?
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